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GST reform urged for competitive business events sector
The industry association for New Zealand’s business events sector, Conventions and
Incentives New Zealand (CINZ) is seeking the removal of the GST disadvantage New
Zealand-based international conferences face compared to other global destinations.
Speaking to a group of industry stakeholders, leaders and media at the annual business
events showcase MEETINGS 2018 in Auckland, CINZ Chief Executive Sue Sullivan said
discussions with Inland Revenue are ongoing.
Currently GST must be charged at 15% on registration fees for conferences held in New
Zealand, regardless of whether the conference attendees are residents or non-residents.
This is putting New Zealand conferences at a GST disadvantage compared to Australia, in
particular.
“This will have wider economic consequences for ‘NZ Inc’ too, if New Zealand cannot
provide a workable and straightforward scheme for GST refunds to overseas businesses
attending conferences in New Zealand,” she said.
“New Zealand needs to be competitive on the world stage. Australia now has an edge on us
in a number of ways including zero-rated GST for International Delegates since October
2016, State Bureaux funding in various forms for conference bid support, and the recent
Federal Government announcement of a $12 million Bid Fund Program over three years,
one of most important recently announced developments.
“Australia’s Bid Fund Program will offer financial support at the crucial bidding stage for
international corporate incentive trips, exhibitions, association conferences and congresses.
We need to be looking at ways New Zealand can keep up and compete.
“New Zealand’s business events sector provides key support for infrastructure development,
business relationships, knowledge transfer and industry investment, with the benefits
spreading across both city and regional economies.

Tourism New Zealand currently supports the New Zealand industry with the Conference
Assistance Programme (CAP) which, in conjunction with New Zealand Convention Bureaux,
has been successful in winning conferences valued at $39.7 million in the last financial year.
“Conference, incentive and business events delegates travel off-peak, stay longer, and
spend more than leisure tourists. The impact of business events is far reaching, with the
visitors who travel to them often extending their stay to tour New Zealand, and more likely to
return for a holiday in the future. Hotels, restaurants, transport services and entertainment
throughout the regions all benefit when there’s a big convention in town,” she said.
Allan Bullot, Tax Partner with Deloitte has been liaising with Inland Revenue on behalf of
CINZ to look at a proposed solution to the GST disadvantage New Zealand faces.
“In 2014 changes were made to the New Zealand GST legislation that allowed non-resident
businesses without New Zealand operations to claim back GST on costs incurred within
New Zealand, bringing us in line with various international guidelines for the treatment of
business related costs.
“While opportunities exist for non-resident businesses sending staff to New Zealand to
attend conferences to technically claim GST refunds, in practice it is difficult, if not
impossible, to economically recover the GST on New Zealand conference costs. The 2014
GST legislative changes have in practice not been effective for the New Zealand conference
industry and the GST problem has remained,” he said.
“Amending the New Zealand GST legislation to allow zero-rating of certain services made in
relation to conferences would be a solution similar to the Australian approach.”
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CINZ MEETINGS 2018 is New Zealand’s largest business tourism trade exhibition.
Auckland is host city, and the event takes place at ASB Showgrounds from 30-31 May.
Conventions & Incentives New Zealand (CINZ) owns and manages the event, which has
been run annually since 1997.
MEETINGS is New Zealand’s leading platform for connecting influential domestic,
Australian and international buyers with key regions, meeting facilities, accommodation,
off-site venues and activities.
Air New Zealand is Principal Sponsor for CINZ MEETINGS 2018, renewing its ongoing
commitment to the sector and to the hosted buyer and media programmes.
Other major sponsors include ASB Showgrounds, Peek Exhibition, Centium Software and
Auckland Convention Bureau.
The 2018 event will showcase over 190 exhibitors from 19 regions across New Zealand
to more than 500 New Zealand, Australian and international buyers. Exhibitors include
venues, theming companies, hotels, AV companies, regional bureaux, attractions and
activities.
More than 220 qualified hosted buyers will attend, including over 90 hosted buyers and
media from Australia, 30 from international markets, 120 hosted buyers and media from
around New Zealand. As well, more than 300 day buyers are set to attend.
Tourism New Zealand and Air New Zealand are bringing influential buyers and media
from China, South East Asia, North America and Argentina. TNZ is also hosting 16 New
Zealand association buyers.
Convention Delegate Survey results from the Ministry of Business, Innovation and

Employment (MBIE) for the year to December 2017 show multi-day convention delegates
stayed an estimated 1,080,000 visitor nights in New Zealand and they spent an estimated
$506 million. International delegates’ per night spend is almost double the average spend
per night for all international visitors.

